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Key Facts

Going on its 16th edition, UXLx is a unique four-day User Experience event set in sunny 
Lisbon, Portugal. In 2026 is set for 12 to 15 May. A premier event for User Experience 
Professionals, Designers, Information Architects and Usability Practitioners, UXLx will 
bring together 500 professionals from around the world. 

Presenting a world-class lineup of speakers, from celebrated authors to emerging voices, 
UXLx is the largest event of its kind in Europe, having attracted in past editions attendees 
from more than 40 countries all around the world. 

This year we’re introducing a new format: a dedicated first day focused on leadership and 
strategy masterclasses, followed by three practical days packed with in-depth learning.

What is UXLx?

Attending UXLx: User Experience Lisbon was 
magnificent: The ideas, the conversations between 
sessions, the pastel de nata, everything.

Wrapped up a few incredible days at UXLx: User 
Experience Lisbon - and wow, it was AI-mazing Lisbon, 
you beautiful UX playground, until next time!

TORREY PODMAJERSKY Speaker from the USAAMALIA BEKSI From Romenia
@ LinkedIn@LinkedIn

Attendees, from junior to senior, to 
upper management

500
Countries from 5 different continents 

represented in the audience

+40

Speakers, from 
world-renowned 

experts to brand new 
voices

16
Expert leadership and 
strategy masterclasses 

3
Talks to inspire and 

spark industry debates

10
Hands-on workshops 
on relevant UX and 

research topics

12

https://www.linkedin.com/posts/torreybird_attending-uxlx-user-experience-lisbon-was-activity-7334218030039609344-k0mN?utm_source=share&utm_medium=member_desktop&rcm=ACoAACGOyzMBMl1PixEQqE5PN_1Q5Fx5WiPyE_0
https://www.linkedin.com/posts/amalia-beksi_uxlx2025-activity-7332068484010455040-w5U5?utm_source=share&utm_medium=member_desktop&rcm=ACoAACGOyzMBMl1PixEQqE5PN_1Q5Fx5WiPyE_0


We are signing up a fantastic range of industry leading speakers, from published authors 
to world-renown experts and emerging new voices. Their fields of expertise span across 
the entire range of disciplines under the User Experience umbrella.

So far workshops and talks will cover leadership, content design, AI, research ops, systems 
thinking, service design, and inclusive design. 

World-Class Speakers

Senior Staff Product Designer 
at SoFi

Kelly Dern
Principal Consultant 
at Urbina Consulting

Noz Urbina
Research Operations and 
Knowledge Management 
Consultant at The Current

Emily DiLeo
Service Designer and 
Transformation Coach

Ayesha Moarif

More speakers to be 
announced soon

Lead Lecturer
at iF Design

Doug Powell
Director of Behavioral Design

at Live Neuron Labs

Sarah Thompson
Service & Systemic Designer, 
Design Educator, and Coach

Sylvie Abookire
Founder, Critical Designer 
& Innovation Strategist at 

quietloudlab

Brandon Hardwood



  

•	    Business Analyst 

•	    Chief Experience Officer 

•	    Chief Technical Officer 

•	    Experience Manager 

•	    Head of Online Channels 

•	    Information Architect

•	    Interaction Designer

•	    Interface Designer

•	    Marketing Manager

•	    Product Manager

•	    Project Manager

•	    Usability Analyst

•	    Usability Consultant 

•	    User Experience Architect

•	    User Experience Designer

•	    User Interface Designer

•	    User Researcher

•	    Visual Designer

UXLx attracts attendees from a wide range of fields and dimensions, including 
practitioners from enterprise private industries, government teams, mid- and large-sized 
UX and design agencies, as well as freelancers.

These are some of the job titles you can expect to see at the event:

Four intense days at @ UXLx: User Experience Lisbon 
loaded me with action-ready ideas!

Between workshops, talks and vibrant discussions I 
explored the latest UX + AI trends and sparred with 
some of the sharpest minds in the industry.

LUCA CIRILLO From Italy
@ LinkedIn

It was my first time at #UXLx and I’m still processing all 
the insights, ideas and great conversations. The event 
was super well-organized - full of smart, kind people 
and truly energizing. 

DANIEL KECECI From Austria
@ Linkedin

Global Audience

https://www.linkedin.com/posts/lucacirillo_userexperience-genai-designops-activity-7338456683058196480-maRa?utm_source=share&utm_medium=member_desktop&rcm=ACoAACGOyzMBMl1PixEQqE5PN_1Q5Fx5WiPyE_0
https://www.linkedin.com/posts/danielkececi_uxlx-uxlx-activity-7332709778877485056-lOM4?utm_source=share&utm_medium=member_desktop&rcm=ACoAACGOyzMBMl1PixEQqE5PN_1Q5Fx5WiPyE_0
https://www.linkedin.com/posts/laura-graham-765b406_uxlx-userexperience-designcommunity-activity-7201192500655529984-OiJv/?utm_source=share&utm_medium=member_desktop


  

We booked a fabulous venue for the event in the heart of 
the new Lisbon Business District and facing the magnificent 
river Tagus estuary (one of the largest in Europe).

FIL Meeting Centre can accommodate up to 500 people 
and is set with world class facilities, fully accessible to 
attendees with conditioned mobility. 

Participants will be provided a fully-catered lunch, 
showcasing a range of dishes from the rich and varied 
Portuguese cuisine. International alternatives, as well as 
vegetarian, vegan and other limited diet options will also be 
provided. 

It wasn’t just about learning new tools or frameworks. 
It was about seeing our craft through new lenses, 
embracing the heart of human-centered design in the 
age of AI, and exchanging ideas with some of the most 
thoughtful designers from around the globe.

THANABAT BOONTHOOP From Thailand
@ Linkedin

Convenient Venue

What an incredible opportunity to attend some 
fantastic workshops covering everything from 
DesignOps and AI-enabled Service Design to cultural 
differences in UX. Each session pushed my thinking in 
new directions and truly inspired me.

I can’t wait for next year!

HELENA B. From Portugal
@ Linkedin

Coffee breaks showcasing Portuguese pastries will be served in every break. Free, 
unlocked wi-fi and numerous power sockets will be provided to all attendees.

The conference will take place in a large auditorium filled with natural light and 
presentations will be displayed on a 15m2 (160 sq ft) screen. Workshops will take place in 
five different rooms, holding from 50 to 60 people comfortably.

https://www.linkedin.com/posts/thanabat_uxlx-uxlx2025-odt-activity-7332037974324379648-kqp0?utm_source=share&utm_medium=member_desktop&rcm=ACoAACGOyzMBMl1PixEQqE5PN_1Q5Fx5WiPyE_0
https://www.linkedin.com/posts/helenaborges_uxdesign-userresearch-designops-activity-7333217337975705600-nbEn?utm_source=share&utm_medium=member_desktop&rcm=ACoAACGOyzMBMl1PixEQqE5PN_1Q5Fx5WiPyE_0


Generate New Leads
UXLx can be a nice backdrop for building 
deeper, meaningful connections 
with people. Learn more about your 
prospects, put together email lists, 
encourage word-of-mouth promotion, 
and showcase your products. 

Increase Brand Awareness
UXLx is globally recognised as one of the 
top events in the industry. Your business 
will be in front of a global audience of UX 
professionals so you’ll harness your target 
market.

Boost Your Sales
Your product or service will be 
showcased to top industry practitioners 
and decision makers. Engage with 
relevant prospects and generate more 
sales for your business. 

Recruit New Talent
With hundreds of attendees from all 
over the world, from junior to senior 
practitioners, it’s a great opportunity to 
hire fresh new talent for your team.  

Why Sponsor UXLx?

Reach Beyond the Room

Sponsoring UXLx means your brand isn’t just 
seen by the people in the venue - it reaches 
our active global community of 24,000+ 
followers across multiple channels. 

Your message extends far beyond the event 
days, engaging a worldwide audience of UX 
professionals long before and long after the 
conference.

 24,000+ followers

Direct Access to Design Leaders
This year, the first day of UXLx will 
join pros with leadership and strategy 
positions - those with influence and 
budget for new tools and tech. 

NEW



  

Previous UXLx Sponsors and Partners

To be honest, this year’s conference went beyond 
expectations. It wasn’t just about absorbing 
knowledge - it was about creating space to reflect, 
to connect deeper, and to carry the learning forward 
together.

The biggest surprise was the genuine connection I had 
with other attendees. I met and spent time with UXers 
all over Europe who I would love to spend more time 
with. The vibe was incredibly warm and supportive 
- even the speakers were all hyping each other up 
during the talks on the last day. I don’t think any future 
conferences will compare.

KIRA MANDON-JONES From the UK
@ Linkedin

JAIRUS NOUVEL From Madagascar
@ Linkedin

https://www.linkedin.com/posts/kira-mandon_uxlx-user-experience-lisbon-what-a-week-activity-7331972337556205568-gAS0?utm_source=share&utm_medium=member_desktop&rcm=ACoAACGOyzMBMl1PixEQqE5PN_1Q5Fx5WiPyE_0
https://www.linkedin.com/posts/jairus-nouvel-577187217_uxlx2025-communitymatters-learningtogether-activity-7332671136742129664-vUbO?utm_source=share&utm_medium=member_desktop&rcm=ACoAACGOyzMBMl1PixEQqE5PN_1Q5Fx5WiPyE_0


We offer four different sponsorship levels, so no matter what your budget is, there’s 
always a way to expose your brand to the top industry leaders and decision makers.

Sponsorship Options

Medium logo on website

1/2 page ad on the event 
programme

Free-standing logo on 
screen during breaks

3m2 (30sq ft) stand area
on the venue hall, with 
power and internet 
connection

Distribution of up to 2 small 
merchandising items (pen, 
keyring, stickers, etc...) in the 
Welcome Pack

2 x  “1-Day” tickets

2 hall passes for 13, 14 and 
15 May

LOGO PLACEMENT & MERCH

STANDS & BANNERS

TICKETS

€5.500

GOLD
SPONSOR

4 spots available

Small logo on website

1/6 page ad on the event 
programme

Shared logo (with other 
Silver Sponsors) on screen 
during breaks

1 vertical banner on venue 
hall (with optional power of 
screens)

Distribution of 1 small 
merchandising item (pen, 
keyring, stickers, etc...)in the 
Welcome Pack

1 x  “1 Day” ticket

1 hall pass for 13, 14 and 
15 May

LOGO PLACEMENT & MERCH

STANDS & BANNERS

TICKETS

€2.500

SILVER
SPONSOR

8 spots available

Very big logo on website

2 pages ad on the event 
programme

1min video ad on the 
internal conference TV 
channel

9m2 (90sq ft) stand area 
on the venue hall, with 
power and internet 
connection

Distribution of up to 3 large 
merchandising items (A5 
notebook, pen, etc.) in the 
Welcome Pack

Logo on the conference 
badge

2 seats in the exclusive 
Speakers Dinner

5 x  “1-Day” tickets 

5 hall passes for the 4 days 
of the event

First option of a Side Event 
(for an extra fee)

LOGO PLACEMENT & MERCH

STANDS & BANNERS

TICKETS

BRANDING

€12.500

MAIN
SPONSOR

1 spot available

Naming of the main 
conference room 

Big logo on website

1 page ad on the event 
programme

20sec video ad on the 
internal conference TV 
channel

6m2 (60sq ft) stand area
on the venue hall, with 
power and internet 
connection

Distribution of up to 2 
medium merchandising 
items (A6 notepad, pen, 
etc...) in the Welcome Pack

1 seat in the exclusive 
Speakers Dinner

3 x  “1-Day” tickets 

3 hall passes for 13, 14 and 
15 May

Option of a Side Event 
(for an extra fee)

LOGO PLACEMENT & MERCH

STANDS & BANNERS

TICKETS

BRANDING

€7.500

PLATINUM
SPONSOR

2 spots available

Naming of one of the 
workshops’ room



Looking for direct access to design leaders? Attending this day are professionals who 
influence tools, training, hiring, and partnerships in their organisations.

Leadership & Strategy Day

Medium logo on website

1 page ad on the event 
programme

1min video ad on the 
internal conference TV 
channel

6m2 (60sq ft) stand area 
on the venue hall, with 
power and internet 
connection

Distribution of exclusive 
merchandising item (A5 
notebook, pen, etc.) in the 
Welcome Pack

Logo on the Leadership & 
Strategy Day badge

2 x  “Leadership & 
Strategy Day” tickets 

2 hall passes for 12 May

Naming of the 
masterclasses room 

LOGO PLACEMENT & MERCH

STANDS & BANNERS

TICKETS

BRANDING

€6.000

DAY
SPONSOR

Small logo on website

1/6 page ad on the event 
programme

20sec video ad on the 
internal conference TV 
channel

3m2 (30sq ft) stand area 
on the venue hall, with 
power and internet 
connection

Distribution of exclusive 
merchandising item (A5 
notebook, pen, etc.) in the 
Welcome Pack

1 x  “Leadership & 
Strategy Day” ticket

1 hall pass for 12 May

LOGO PLACEMENT & MERCH

STANDS & BANNERS

TICKETS

BRANDING

EXHIBITOR

Get exclusive visibility at the end of our Leadership & 
Strategy Day by sponsoring the 3-course Networking 
Dinner - an intimate gathering of design leaders and 
senior practitioners.

DINNER SPONSOR

€5.000

5min opening remarks

Small logo on the website

2m2 (20sq ft) stand on the dinner venue where you 
can do a demo or a mini-presentation

2 seats for dinner

Includes:

4 spots available

€3.000



Other Ways to Sponsor

COFFEE

You can personalise your coffee 
stand, offer branded cups, and 
keep attendees energised while 
putting your brand at the centre 
of those much-needed breaks.

Get exclusive access to this intimate gathering of 
freshly-arrived speakers and attendees by sponsoring 
our amazing Opening Party. 

You can set up a stand, run a small presentation, and 
mingle while everyone sips cocktails and gets a few 
nibbles. 

Set in an amazing venue in the city centre with 
music and free drinks and food, this is an evening to 
remember. 

You’ll have two hours to connect with attendees 
however you like - set up a stand, give a short talk, or 
create your own branded experience.

OPENING PARTY

€2.500

€7.500

€5.000

Logo on website and event programme

Includes:

Cozy place by the riverfront

Drinks and food

Logo on website and 
event programme

All hot drinks and 
professional Barista

13 May . 1h30m

Includes:

CLOSING PARTY
15 May . 2h

Logo on website and event programme

Includes:

Drinks and food

Great venue with music



ADVERTISER

Put your brand directly in front of our audience with 
a 1/6 page ad in the official programme, where 
attendees look for essential event information 
throughout the conference.

Your ad must include a special offer exclusively for 
UXLx participants, giving them an extra reason to 
engage with your brand.

To amplify visibility even further, your offer will also 
be featured in a dedicated e-mail sent to all attendees.

No one gets through a conference without internet 
and your brand can be the one everyone types in. 

By sponsoring our lightning-fast, robust Wi-Fi, both 
the network name and password become your 
company name. 

We’ll display this information on Wi-Fi panels 
throughout the venue, ensuring every attendee sees 
(and remembers) your brand all day long.

WI-FI

€5.000

SIDE EVENT

On 14 May, from 6 to 7 pm, you have the spotlight.

You’ll have access to a room for up to 100 people 
for an hour. Feel free to organise a great moment, 
distribute merchandise and run a presentation.

€2.500

Logo on website and event programme

€500

Includes:

LANYARDS

Get your brand around everyone’s necks. Every time 
an attendee looks at their badge they’ll be reminded 
of  you! 

And they’ll look often as our programme is printed on 
the back of the badges.

€5.000

Includes:

High quality double loop lanyard with your logo/URL

Logo/vertical banner near registration desk

2 spots available

RECRUITER

For two focused hours (8h30-10h00), connect directly 
with talented UX professionals in an informal setting. 

You’ll have a dedicated seat at our communal 
recruitment table during the morning coffee break. 
The perfect window to meet potential candidates and 
spark meaningful conversations.

Add a roll-up for an additional €500 to boost your 
visibility even further.

€1500



I WANT TO GIVE A TALK...

We don’t offer sponsored talks or workshops within the main UXLx 
programme. However, several sponsorship options include opportunities 
to speak, present, or demo your product in a more informal and engaging 
setting. These include:

Leadership & Strategy Dinner

Opening Party

Closing Party

Side Event

Sponsor Stand during coffee breaks & lunch

TAILOR-MADE PACKAGES

Looking for something more bespoke? We’re happy to 
create a custom sponsorship package that aligns with 
your brand’s goals, budget, and visibility needs.

Whether you want a unique activation, a curated 
combination of existing options, or a fully 
personalised presence at UXLx, we’ll work with you 
to design a solution that maximises your impact and 
creates meaningful connections with our audience.

IN-KIND

Contribute with meaningful resources - books, 
software licenses, hardware, stationery, etc. - that 
enhance the UXLx experience while showcasing your 
brand to the UX community.

You'll be listed as a Partner and have a small 
logo on the event website. Your offer will appear 
in a dedicated in-kind offers page on the event 
programme.

Conditions:

The total monetary value of the contribution must be 
over €1000 and go beyond what you normally offer 
for free

It must not overlap with areas already covered by 
other sponsors

Include at least one year of access to the product or 
service offered for our internal team



Sponsorship puts your brand in the limelight and UXLx 2026 is a fantastic place for that. 
You’ll showcase your product or service to hundreds of UX leaders and decision makers. 

Take this Sponsor Pack as a starting point. If you see don’t something that fits your brand, 
we’re open to discuss new ideas and build a custom-tailored package to help you reach 
your marketing goals. 

Reach out to us and will figure out how we can make it work.

Xperienz is Portugal’s top UX Consultancy. We handle research, information 
architecture, interaction design, design sprints and perform usability and 
accessibility evaluations.

www.xperienz.pt 

Get in touch

Bruno Figueiredo
Founder, Director of User Experience at 
Xperienz / Curator of UXLx 

Av. D. João II, 13, 1st floor
1990-077 Lisboa Portugal

info@ux-lx.com

You can reach the conference curator at:

Produced by

VISIT US AT

www.ux-lx.com

(+351) 211 310 999
National landline call rate

https://www.xperienz.pt/
https://www.xperienz.pt 
mailto:info%40ux-lx.com?subject=
http://masters.ux-lx.com
https://www.ux-lx.com

